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Introduction

The Zero Mercury Mission and “Get on the batteries with the
batteries” pilot program were approved last year in the first
face to face meeting of the Management of product withface to face meeting of the Management of product with
mercury waste area of the Global Mercury Partnership of the
UNEP.
Th Z M Mi i i i il/P i t / bli tThe Zero Mercury Mission is a civil/Private/public sectors
initiative to inform and create conscience about products
containing mercury, mercury and health issues and
implement a s to manage merc r containing asteimplement ways to manage mercury containing waste.
The “Get on the batteries with the batteries” campaign started
in June 5th, 2009 and will be initially run until June 5th. 2010.
Include activities at schools, universities, private sector, local
and national governments , general public, traditional and
new media at national and regional levels.g





Objectives accomplished (March 2009-2010)j p ( 9 )

Recognition from national media, the national
environmental agency (ANAM), local governments, the
U.N. Global Compact Initiative represented in Panama,p p ,
the UNEP/ORLAC office, the part of the private sector
and some part of the general population.
300 + kids and 600 + visitors, 500,000 readers informed300 + kids and 600 + visitors, 500,000 readers informed
about the mercury in consumer products and ways to
managed batteries.
60+ business executives 4 national interviews (3 radio &60+ business executives, 4 national interviews (3 radio &
1 TV), 5 published articles at both newspapers and
magazines about the Zero Mercury Alliance and the “Get
on the batteries with batteries” programson the batteries with batteries programs.
Internet blog www.mercuriocero.blogspot.com up &
running.







Objectives accomplishedj p

The first 6 batteries´s segregation units installed at 2 privateThe first 6 batteries s segregation units installed at 2 private
companies as part of their Corporate social and environmental
responsibility programs and 1 at the UNEP/ORLAC offices.
The Panama Canal Authority handled us a contract for 2 more andThe Panama Canal Authority handled us a contract for 2 more and
several companies signed to received both the segregation units and
the info & art workshop on mercury and mercury related effects on
human and environmental health.
A total of 12-15 segregation units will add up to the initial
batteries´s segregation system. Representing 25% of the initial
target.
More media outlets are preparing stories about our programs and a
documental on mercury and products containing it will be film in
coming week for national broadcasting.
Colombia, Guatemala and Costa Rica private, university & health
care sectors, respectively, are interest it in run the program.





What we had learn (March 2009-2010)( 9 )

In a recent survey (not scientific) response to us:In a recent survey (not scientific) response to us:

Did You Know mercury effects on human health and the environment
Yes  54%  No 46% 

You know which of the following products contains mercury?You know which of the following products contains mercury?
Thermometers 92% 
Dry Batteries 69% 
Fluorescent Lamps 62% 
Cellular phones 54% Cellular phones 54% 
Dental Amalgam  46% 
Watches  38% 
Computers  38% 
CFL´s  31% CFL s  31% 
Sphygmomanometers  15% 
Plastic bottles  8% 
Sodium lamps  8% 
Other 8% Other 8% 

The mercury cycle, mercury containing products and waste containing mercury, the 
mercury effects on human health and the environment are not in the knowledge of the 
general publicgeneral public.



What we had learn (March 2009-2010)( 9 )

Neither the National Environmental Agency nor the UNEP/ORLAC haveNeither the National Environmental Agency nor the UNEP/ORLAC have
immediate plans to address the mercury issues.

The National Assembly is working in the first law regarding toxic waste
management, including mercury, but only at private and public
healthcare facilities.

Both the media and the general public are interest it in these informationBoth the media and the general public are interest it in these information
and schools are very participant in activities relate it to general recycling
and toxic product´s waste management.

C t i t t it i f ll ti d b tt iCorporate are interest it in free recollection programs and no batteries
manufacture or distribution company had shown interest to participate.

Even Japanese manufacture Panasonic dodged the bullet and avoid anyp g y
participation in the program, making reference to their green policy and
the mercury & cadmium free batteries they manufacture.

Only responsible companies are shown support because it is online withOnly responsible companies are shown support because it is online with
their environmental policies.



Next year Plans (March 2010-March 2011)y ( )

Start an aggressive educational program at public and private
school to reach at least 1,000 (9-17 years) kids.

C i i i i i iContinue visits to universities to promote zero mercury
initiatives.

Continue to address the mercury issue at congresses seminarsContinue to address the mercury issue at congresses, seminars,
talk shows, print media and internet, reaching more local and
international support.

Grow the batteries segregation system to 60 units including the
National Environmental Agency as a partner.

P t l t l t th i t di t ib ti d tPromote laws to regulate the import, distribution and waste
management of mercury containing products at consumer and
healthcare sectors.



“Get on the batteries with batteries” 
print campaign materialprint campaign material



Next year Plans (cont.)y ( )

Eliminate 1 tone of mercury containing products in Panama by June 5,Eliminate 1 tone of mercury containing products in Panama by June 5,
2010.

Encapsulate the first batch of batteries and build the first cemented
pla a/mon ment to address the merc r iss e in the Latin Americanplaza/monument to address the mercury issue in the Latin-American
region.

Produce a BEP document for mercury containing product´s reduction
& elimination in Spanish and English to distribute via UNEP to the
Latin America and Caribbean countries.

Convert businesses models based on mercury containing products intoConvert businesses models based on mercury containing products into
sustainable business models.

Promote responsible mercury containing waste management and laws
i d i i i P ll h iagainst products containing mercury in Panama as well as the region.

Promote Mercury free health care facilities in Panama as part of
Healthcare without harm, ONG based in USA.,

Convert the first mercury free municipality in Latin America.



Resources Need it (March 2010-March 2011)( )

More informative material, health and environmental data, national
inventories, documental edited, published and printed it in Spanish to share
on the Latin America and Caribbean region.
More interest and support from Japanese manufacture companies (SonyMore interest and support from Japanese manufacture companies (Sony,
Panasonic, Toshiba, Sanyo, Fuji, Fujitsu, Akai, and their representative
companies and distributors in Latin-America and the Caribbean (many of
them established their regional headquarters in Panama) to support the
program at regional basis As well of other multinational companiesprogram at regional basis. As well of other multinational companies.
Support from the IFIS and multilateral banks, foreign governments and
developing agencies, as well as from UN divisions for funds orient it to prevent
and manage waste containing mercury to reach the environment and endanger
h bli h l hthe public health.

Financial resources to produce data and information on national and regional
basis and for public campaigns to create awareness and critical mass to
contribute to cultural and behavioral changes in Latin American and Caribbeancontribute to cultural and behavioral changes in Latin American and Caribbean
societies.
Next year I will be needing at least US$ 60,000 to achieve my goals both
national and regional.



Thank You very much!!!!
M h G i !!!! Muchas Gracias!!!! 

Dankeshen!!!!
A i !!!!Arigato!!!!
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