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Association for Soaps, Detergents and
Maintenance Products (A.l.S.E.)

European Brands Association (AIM)
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Centro Tecnolégico para la
Sustentabilidad, Argentina

Consumer Education Trust (Consent),
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Consumers International (Cl)

Department for Environment, Food and
Rural Affairs (DEFRA), United Kingdom
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General for Environment

European Policy Centre (CEP)
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Nature Conservation, Building and
Nuclear Safety (BMUB), Germany

GEDnet - Global Environmental
Declarations Network

Global Ecolabelling Network (GEN)
Global Standards 1 (GS1)

Green Purchasing Network (GPN),
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www.anthesisgroup.com/

www.betterfly-tourism.com/
www.aise.eu

www.aim.be
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www. cdrb.org/
www.cts.fra.utn.edu.ar

www.consumersinternational.org/members/
members/consumer-education-trust-consent/

www.consumersinternational.org

www.gov.uk/government/organisations/
department-for-environment-food-rural-affairs

www.ec.europa.eu/dgs/environment

WWW.epc.eu

www.bmub.bund.de/en/

www.gednet.org

www.globalecolabelling.net

www.gsTl.org
www.gpn.jp/english
www.hej-support.org

www.iccwbo.org
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Transition, France

Ministry of Environment and Forestry,
Indonesia
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Product Environmental Footprint (PEF)
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The County Administrative Board of
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The Sustainability Consortium (TSC)
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Yayasan Pembangunan Berkelanjutan
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AIM - European Brands Association Katrin Recke
Amis des Etrangers au Togo (ADET) Dosse Sossouga

ASEAN Enterprise (Start Up Period): Bio

Degradeable Plastic Toys Project Khanson Somna

Associagdo Brasileira de Normas Técnicas (ABNT)  Renata Menezes Rocha

Association for Promotion of Sustainable
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Development (APSD), India AR A
ﬁ]s(js(;):elas’i[;oFAngEUnPtlr)epreneurs on Plastic recycling in Amelia Maran
ﬁ]sds;)nci’i[;o(nAngEUnglr)epreneurs on Plastic recycling in Ahmad Nuzuluddin
Associa’.[ion of Environmental Education for Future Semia Gharbi
Generations (AEEFG)

Association of Pulp and Paper in Indonesia (APKI) ~ Uli Fitri

Bali Fokus Sonia Buftheim

Bali Fokus Adi Septiono

Boss Paints Ward Bossuyt

Brasil Kirin Adriana Couto

Caribbean Consumer Council (CCC)
Center For Resource Solutions (CRS)
CLUSTERO

CONADES - Consejo Nacional de Desarollo
CUTS International

Donggi Senoro LNG/ Podomoro University
Edana

Ekolabel Desk / Armi

Emirates Environmental Group
Environmental Ministry Ecuador

Environmental Ministry of Costa Rica

European Commission — Joint Research Centre
European Commission — Joint Research Centre
European Commission — Joint Research Centre
European Commission — Joint Research Centre

European Council of Paint, Printing Ink and Artists'

Colours Industry (CEPE)

Albert Alleyne
Elliott Engelmann

Christina Leucuta

Rtuh Xiomara Cubas Cantarero

Simi TB

Rinto Basuki
Pierre Conrath
Riza Suarga
Habiba Al Marashi
Sandra Orozco
Roberto Azofeifa
Marzia Traverso
Serenella Sala
Rana Pant
Oliver Wolf

Olympia Dolla



European Environmental Bureau (EEB)
Flinders University

Fundacion Chile

Fundacion Ciudadano Responsable

GlZ

Global Forest Coalition

Good Environmental Choice Australia (GECA)
Green Product Council Indonesia (GPCI)
Greeneration Indonesia

Helsinki Region Environmental Services Authority
(HSY)

Henkel
Hugo Boss

IBICT - Brazilian Institute on Science and
Technology Information

Indonesian Institute of Sciences (LIPI) and
Indonesian Life Cycle Assessment Network (ILCAN)

Indonesian Movement on Diet (Reducing the usage)

of Plastic Bag (GIDKP)

Indonesian Packaging Federation
Ingurumenaren Kideak Ingenieria (IK Ingenierfa)
Interplume Company

ISEAL

Kogakuin University

maki Consulting GmbH

Ministerio de Ambiente y Energia de Costa Rica
(MINAE)

Ministry of Sustainable Development and Tourism
Montenegro

Ministry of the Environment of Chile

National Cleaner Production Centre Sri Lanka
Naturals Fashion for Manari

Nestlé

Nestlé Indonesia

NimkarTek Technical Services Pvt. Ltd

Organismo Supervisor de las Contrataciones del
Estado (OSCE) Ministerio de Economia y Finanzas

KR M AT R4S B HEN

Blanca Morales

Janet Mc. Intyre

Andrea Cino Barreda

Jose Melero
Christina Zegowitz
Isis Alvarez

Shaila Divakarla
Asmady Parman

Christian Natalie
Kristiina Bailey

Franz Speer

Michela Gioacchini

Wladmir Motta

Edi Iswanto Wiloso

Adisa Soedarso

Yoesoef Santo
Rubén Carnerero
Enrico Bagetta
Joshua Wickerham
Atsushi Inaba
Marc-Andree Wolf

Luis Rodriguez

Marija Mijuskovic

Antonia Biggs
Uthpala Sankalpani
Alberto Pecanha
Javiera Charad
Putut Pramono
Ullhas Nimkar

Denise Roman
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Pearls Care initiative
Pernod Ricard

Profit Through Ethics
PwC
ReMa-INGENIERIA

Rodriguez-Gonzalez Services Corp.
SCS Global Services

SMK

Swiss Federal Office for the Environment (FOEN)
Taiwan Environmental Management Association
Tampere University of Technology

Individual contributor

Individual contributor

Individual contributor

Individual contributor

Individual contributor

Individual contributor

Individual contributor

Individual contributor

Individual contributor

Individual contributor

Individual contributor

Individual contributor

Comfort Okpe
Jean Roucou
Julia Cole
Barbara Wieler

Josep M. Giner Pallarés

Oscar Rodriguez-Gonzalez

Linda Brown

Ineke Vlot
Genevieve Doublet
Chien-Jen Shih
Ulla Saari

Edna Tuwely
Ambrose Otachi
Pauline Lambou
Johannes Albers
Fernando Carvalho
Hassan Ndisho
Laercio Kutianski
Emilio Senesi
Fabian Marion
Karine Van Doorsselaer
Ccmatch Pa Fn
Yousef Dougha
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